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ABOUT ESA

Entertainment SA is South African entertainment online news platform, breaking stories, in-depth interviews

inspired new music, fashion trends, beauty and inspirational lifestyle content locally and internationally.

Dedicated to keeping our tech savvy youth oriented audience with the latest news, we raise a toast to the

inspiring lifestyles of the social circles of the African entertainment industry personalities .

EntertainmentSA partners with brands to add value to its audiences by being selective with content that is brand

safe and is meaningful to our youth on the African Continent.

Owned by Imizamo Media Group, Entertainment SA empowers young content writers across Africa.
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GENDER

42%  58%

ESA Audience Demographic Split

AGE

18 - 24

25 - 34

35 - 44

19%
45 - 54
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ESA SOCIAL

/1 729 Facebook Fans

9 852 Instagram Followers

516 Twitter Followers

ESA Social Media Reach
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Campaign Length: 1 Week
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Platform: Entertainment SA _Website,
] Entertainment SA_Social,
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Entertainment SA _Newsletter

9’3 Objective: Targeted individuals considering

Paid TV, creating awareness for
openview

ETV | OpenView 2 Million Homes | Overview

AD Units:
1. Content
2. Banners
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Results: 728 248 Impressions

5 178 Engagements
343 133 Reach
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E®ll—i Campaign Length 10 Weeks AD Units: University of South Africa
|&<)I o] 1. Content
2 . Ban nerS opp:r:):r’\tityi’;s::ill in
our College of
Platform: Entertainment SA _Website O @ Applications now open:
— ’ CPM: R150 ' -
ooo Entertainment SA_Social, ] ﬂ”
é Unisa College of
Science, Engineering and Technology U N ] SA ?«'(
< Objective: Create awareness amongst the Tr—— Results: 2 Million Impressions
4 youth looking at studying in 2021 to consider i 17 191 Engagements
UNISA a leading institution in the school of [! '
engineering.

UNISA | College of Science and Engineering | Overview




Nedbank | Unlocked.me

@ South Africa’s News - Entertainn X < = [m X
« C @ entertainmentsacoza % M
M Gmail @ YouTube @ Maps [ News By Translate About collection | F.. G Think with Geogle -.. [ Digiday - Digital Co Edgars Campaign Fl. Facebook Ads guid.. ~ # Logos - 27226 Han... @ Kids hearts Vectors
LATEST NEWS Angelina Jolie split from Brad Pitt ‘was for the wellbeing of her children’ 'f L 4 @
SA UNLOCK ACCOUNT BENEFITS
WITH UNLOCKED.ME BY NEDBANK.

Entertainment SA

* STYLE HANGOUTS ENTERTAINMENT v  LIFESTYLE SIDEHUSTLE MUSIC ESPORT EZAYZOLO SHOUTOUTS

. ‘%
|
s 87 8,4 ¢ AKA enc
Ba"sqsoflo [%‘lﬁi?‘%‘le‘g community radio stations tg

and time announced! contact him for ifiterviews

4 June 22, 2020 49 June 19, 2020




[
\‘@
)

~_ Campaign Length: 8 Weeks AD Units:
! j o, 1. Video |
2. Banners N
® ety
@/ CPM. R150 A HABIT. 3
ooo Platform: Entertainment SA _Website, ] —lmoo | '
[ 5 ] Entertainment SA_Social,
Entertainment SA _Newsletter
c—>

MAKE SAVING
LIKE A BOSS A HABIT.

: Objective: The campaign objective was to =~ i
ﬁy drive reach and brand recall to }I@V Results: In Progress

the audience through engaging [! =
content and banners.

Nedbank | Unlocked.me | Overview E SA
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Reach by Operating System:
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Reach: Impressions: Engagements: De133I§;op
100 571 400 862 5676 Mobile App °
25%
® — \l/
/@ - .| Tablet
o % i 4 24%
‘W C
CTR: Budget: Clicks:
4.5% R120 000 10 002
Mobile web
(Channel | Impressions |  Clicks | Reach | CTR 38%
Facebook
i5tdgrdn Recommendations:
, E— E— o Itis recommended that V|deo to
KPI’s: be used in the next campaign.
500 000 2314 1.25%

ESA Reporting Template E SA
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Brands on ESA
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The Pan African Bank

a world class African city
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Banners 728x90 px, 300x600 px, 300x250 px, 300 x 50 px R120 CPM
Weekly Newsletter Banner 728 x90 px, R4 000
Social Media 600 x 600 (Partnership Link Ads) R3 000 per Post
Native Content 1 000+ Words + Companion Banners R10 000 Per Piece
Editorial Content 1 200+ Words + Companion Banners R7 000 Per Piece
Homepage Takeover Full Homepage takeover with Banners ROS R15 000 Per Day

Advertising Ad Units
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PACKAGES AD UNITS IMPRESSIONs | PUDSETEXL
2 Nati ' 1A ial pi ROS B 1H

Silver ative pieces, 1 Advertorial pieces , ROS Banners, ome 500 000 R 70 000
Page Takeover, 2 Social Promoted Partnership

Gold 3 Native pieces pm, 3 Advertorial pieces, ROS Banners, 3 Day 1 Million R 120 000
Home Page Takeover, 3 Social Promoted Partnership
5 Native pieces, 5 Advertorial pieces pm, ROS, 1 Week

Platinum Homepage Takeover , *Sponsored Website Tab — 1 Month, 5 2 Million R 200 000

Social Promoted Content Partnership

1 Month Campaigns - *Running time flexible
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Daisy Mulenga Tlangelani Manzini
- daisy.mulenga@imizamo.co.za : tlangelani.mazini@imizamo.co.za
: 061 445 7144 | 011 202 5351 : 083 276 8052 | 011 202" 5351

Thank You



